


'‘Renegadepress.com' about pushing limits

Stefan Schussler, Leader-Post
Published: Wednesday, October 03, 2007

A Saskatchewan television production is being honoured today as one of the
top 10 groundbreaking Canadian new media productions by the Bell Broadcast
and New Media Fund.

Renegadepress.com, a dramatic series about an online newspaper run by
high school students which is produced by Saskatchewan-based Vérité Films,
uses the concept of cross-platform production to reach its audience.

The viewer watches the drama unfold as the characters chase often-
controversial news stories that affect their peers and society. After the show,
which is broadcast on various Canadian networks in both official languages,
the audience can log on to the show's Web site (the address is identified in the
show's title) and see the final product. The site contains blogs and video logs
created by the characters dealing with the issues brought up in the program.

The Web site was created and is maintained by Regina-based Web developer
OH! Media.

"We're on the cutting edge of cross-platform productions,” Virginia Thompson,
Renegadepress.com'’s executive producer, said after learning the program had
been selected. "Everything we do, we think completely cross-platform."

Thompson said that going beyond television allows the program not only to
reach viewers, but engage them as well.

"We want to engage youth in a thoughtful and straightforward way. It's hard to
get teens to talk honestly about the issues. We've been able to reach out to
them," she said.

The Web site contains forums where viewers can voice their opinions on
stories dealt with on the program.

"These are real events that have happened to Canadian youth. We go through
the headlines," said Thompson.

The show deals with everything from drugs to homosexuality to cyber-bullying.

Thompson said there is also a public service aspect to the Web site. It contains
links to organizations like the Kids Help Phone, and there are also forums
where teens can ask tough questions in a confidential manner and have their
peers provide input. The forums are heavily monitored to ensure that no
offensive material is posted.

The Bell Fund is a not-for-profit organization created in 1997 to provide funding



for productions, like Renegadepress.com, that offer interactive content. The list
of the top 10 groundbreakers was compiled "in celebration of 10 years of
fostering new media excellence in Canada," according to a statement from the
Bell Fund.

"There isn't a lot of funding for shows that aggressively seek out viewers and
users online,” Thompson said. "The Bell Fund has helped provide that. "The
show and the Web site component are completely produced in Saskatchewan.
This shows that we can compete.”

http://www.canada.com/reginaleaderpost/news/arts life/story.html?id=ccc8748
9-5bc0-4940-b131-03b4e25c1272
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Baraccl créé un site Web pour
le Salon Média Québec 2008

a firme de conception de siles Wab

Barace Solutions, de Laval, a réal-
izé lg sie du Salon Média Québec
2008, qui avra liey les 21 of 22 mai
2008 & linitiative de FAMPO. Dans un
premier temps, le site www.madiague-
bec.ca vise A faciliter la réservation de
stands an monirani a disponibilibé des
gspaces, en lemps réel La création
graphigue du site 8 été néalisbe par
Defi communication markabing.

lesPAC.com + Occasion.ca

= lesPAC.com

esPAC com, un site Web de pelites

Annonces classées, -1}
Oiceasion,ca anl fusionnié pour former
un e unique assurant aux acheleurs
gl wengeurs une desfination unique
suf Internet pour les annonces
classées au Québec, Dans la Toulde
da cefte intégration, le site
LesPAC.com élargira son eventad de
vehicules usagés grace a la création
d'un oulll de gestion tacilitand ke trans-
fert de linventaire des concession-
nzires de AutoHebdo.net de Trader
sur LesPAC.comEn awil 2007,
LesPAC et Sociébé Trader, propré-
taire d'Occasion.ca, annongient la
créafion dun parenariat consacné
aux senvicas dannonces ciassées en
e

Boutique de musique
Sympatico-MSN: des
MP3 compatibles iPod

et cellulaires

ell Canada a annonck la disponi-

bilé de fichiers de musiqua MP3
sang restriction & |a Boutique de
musique Sympatico | MSN, a bou-
tiguedemusigue_sympatico.msn.ca.
Les conspmmateurs canadiens peu-
ven! acheter par [Blachargement ces
pibcas musicales pouvant &tre lues
par un large évental de lecteurs de
musigue at d'appareis mobiles com-
patibles, y compris le iPod et les tlé-
phones mobiles compatibles MP3.
Puisque ces pistes MP3 telécharge-
ables plutlisent pes la technologie
DRM (Digital Rights Management],
ny a pas da limie &ux types de
lecteurs de musique oU au nombna
dordmatewrs sur lesguels les chan-
sons achelées peuvent dlre lues, Les
consommateurs ont toujours le cholx
d'achelar des fichiers WMA (Windows
Media Awdio) ulilisant ta technologie
DRM.Les abums en format MP3
seront offerts au méme prix de détad
qua les albums au format DRM, (andis
que les pibces indniduslles colteront
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Le Fonds Bell honore 10 productions
numériques et célébre ses dix ans

Pour souligner son 10e anniversaire, le Fonds de la radlodiffusion et des nouveaux médias de Bell annonce la sélection
des “10 plonniers des nouveaux médias”. Les réciplendaires ont réalisé des productions numériques qul ont eu une
influence impartante sur I"avancement de I'industrie canadienne des nouveaus médias multiplateformes au cours des
10 dernléres années, Les 10 plonniers ont participé au développement de facteurs innovants et ont planté les jalons qui
ont contribué & I'avancement des nouveaux médias interactifs développés conjointement avec les émissions de télévi-
sion canadiennes, créant par leurs oeuvres, un patrimeine de portée intemationale.

Voici les 10 plonniers qui ont &8 stectionnés par un jury inter-

national d'experts el de penseurs du secteur des nouveaux

médias.

« www.angelaacom; producteur Decode Entertainment Inc.,
diffuseur Teletaon

* W comemuse.com: producteur Taleficion Productions inc.,
diffuseur Telé-Cuébec

= www,dealplanet com: producteur marblemedia nferactve ing,,
diffuseur TVO

« wwiw.degrassiiv: producteurs Epitome Piclures Inc. el Snap
Media Inc,, diffuseur CTV

« www.exiremis i producteur Macumba Inlernational inc.,
diffuseur Télé-Cuébec

+ www.madeinmtl.com:  producieurs  Bluespange  inc.
et Locomotion Télévision, diffusaur CTV et TVS

+ www.regenesistvoom: producteurs Shaftesbury Films e
Yenophde Media, diffuseur TMN et Movie Central

+ www.renegadepress.com: producteurs  Viénita Films Inc. OH
Media Inc., diffuseur APTN, TVO, SCN, Access Book TV,
Knowledge, TFO

» www.zimmertwins.ca: producteur Zinc Roe Design inc.,
diffuseur Taletoon

« www. 11somerset com: producteur Trindme ing., diffusaur Téé-
Québec, CHUM

Le jury @ aussi décemé une mantion de pionnier honarabie A
Eco-Nova Productions, d'Halifax (N-E), pour son excallent fravad
sur waw.shipwreckcentral com, diffusé sur la chaine History
Television, Le jury, compasé de sept personnes, regroupait des
experts canadiens et infemationaux issus du monde des now-
veatx médias, de la radiodiffusion, de la culture en ligne et du
divertissement numérgue. || 5'agit de: Frank Boyd, londateur,
Unexpected Media, RU; Ron Bumeft, président Emdy Can
Institele of Art and Design; Scott Colborne, Globe and Mall;
Harsé Fischer, professeur agrégé, LOAM, directeur fondateur
de |'Observatoire international du numérque; Domenic

Friguglietti, directeur, Infermational Projects, ABC Intemational
Division; Gary Smith, président. Ball Expressiu ot Steve Tillay,
Sunhadia

Le Fonds Ball investit également dans 'avenir, Pour souligner 10
années d'excellance dans les nouveaux médias, k& Fonds Ball a
désigné “10 falents & surveiller” - des dludiants et des entrepris-
es qui Stablissent de nouvallas nommes sur @ Scéne inbénma-
tionale des nouveaux médias, Les personnes sunvantes ond éle
sédechonnées dans le cadre d'un concours national el se sont
ménii un poste de stagiaire qui leur permetira d'oblenic une for-
mation en développemant de projets dans les medias conver-
genits.

« Kendal Husband, WishboneX Creations Ld. (Bumaby, CB)
« Daisy Chia, Hop To It Productions (Taronto, OM)

« Malcolm Ofiver, The Nimble Company (Vancouver, CB)

+ Maayan Cohen, marblemedia interactive inc. (Taronlo, ON)
« Christina Monai, Reel Girs Madia (Edmonton, AB)

» David Shubbs, Stitch Media (Toronto, QN

+ Anne Washeul, Turbulent Media inc. (Montréal, QC)

+ Landry Mussard, PVP Interactl inc. (Matane, QC)

» Chantal Mathieu, Productions Mova Média inc. (Rouyn-
Weranda, QC)

» Ryan Mullins, Eyesteetfilm (Montraal, QC)

Lors de sa création, la Fonds Bell s'est engage & propulser les
productions numériques canadiennas dans [@ sphére interma-
tionale des nouveaux médias. |l & invest 50 M § dars ia pro-
ducfion de plus de 500 projets ks aux productions tekvisuelies
Le Fonds Bell recoil 9 M $ par année de Bed ExpressVu ainsi
gu'un don de 10 M § provenant des béndhicas tangibles de
BCE/CTV. Cefte aide financiéra a favonseé [essor du secleur
canadien des nouvealx medias, qul 3 raussl & 3IMposer comme
un chef de fil intemational des nouvesux medias comements
On esfime qu'en novembre 2006, 3 200 enfreprises canadr
ennes travaillaient dans le secteur des nouveaux médias,
générant environ 5 miliands $ par annde.

Beenox classé parmi les meilleurs employeurs du Québec

genox, Inc., un développour de jeux video bien élabli &

Québec, filiale 4 par entiere dActhvision, a remporté le
frolsiéme priz de la catéqore Patiles entreprises (50 a 199
employés) du Défl Mellleurs Employeurs 2007, au cours da la
soirée de gala onganisée dans le cadre du congrés de ['Ordre
des conseillers en ressources humaines agréé (CRHA) at de
consaillars en relations industrslies agnéé (CR14) du Quabec.

Le D& Meilleurs Employeurs est lNoccasion d'hongrer les entre-
prises qui se sont distinguées par leurs pratiques daxcallence
en matiére de gestion des ressources humaines. |1 souligne be
travail des organisations qui offrent un environnement de travai
=ain pf stimulant et qui se démanuent par leur sollicitude envers
leurs employés. Prés dune soixantaine dentreprises etaient en
lice catie anneés.

«Je suis trés fer que Beenox ait remporié ca prx] Devenir ba
medleur employeur du Québec cadre parfaitement dans notre
stratiéqgie de congquéte du mondes. a déclaré Dominique Brown,
président-directaur gandral de Beenox. «le sus parbculsnamant
heureux que 'entreprise se doit démangude au niveau du sent-
ment d'apparienance da ses employés.s

L'entraprise, qui & franchil le cap des 100 amployés, a annonce
en mai demier qu'elle prévoyail créer plus de 200 emplois a
Québec del 2009. Le studio consacre e plus gros de ses effors
& créer des jewnt vidio sur les consoles de nouvelle géngration
L'entraprise développe des jeux basés sur les plus impartanies
proprigtés infellectualies sous Boence par Activision el inspinés
de films hollywoodiens et de super-heros.



Bell New Media Fund honors Canadian productions
Oct. 03, 2007

NEWSROOM
EVERGEEK MEDIA

TORONTO, ON — October 3, 2007 — In celebration of 10 years of
fostering new media excellence in Canada, the Bell Broadcast and New
Media Fund has announced its selection of the "Top 10 New Media
Groundbreakers.” Recipients include new media productions that have
had a significant impact and contributed to the advancement of the
Canadian cross-platform new media industry over the past decade.

Since its inception in October 1997, the Bell Fund has endeavored to
position Canada as a global industry leader in new media and
broadcast convergence. The Top 10 Groundbreakers represent notable
innovation or milestones contributing to the progress of Canada's
interactive, world-class new media heritage, specifically developed in
association with Canadian television programs.

The Top 10 Groundbreakers, as selected by an international jury of
new media experts and industry thought leaders, are as follows:

Production: www.angelaa.com
Company: Decode Entertainment Inc.
Broadcaster: Teletoon

Production: www.cornemuse.com
Company: Téléfiction Productions inc.
Broadcaster: Télé-Québec

Production: www.deafplanet.com
Company: marblemedia interactive inc.
Broadcaster: TVO

Production: www.degrassi.tv
Companies: Epitome Pictures Inc., Snap Media Inc.
Broadcaster: CTV

Production: www.extremis.tv
Company: Macumba International inc.
Broadcater: Télé-Québec



Production: www.madeinmtl.com
Companies: Bluesponge inc., Locomotion Télévision inc.
Broadcasters: CTV, TV5

Production: www.regenesistv.com
Company: Shaftesbury Films, Xenophile Media
Broadcasters: TMN, Movie Central

Production: www.renegadepress.com
Companies: Vérité Films Inc., OH Media Inc.
Broadcasters: APTN, TVO, SCN, Access, Book TV, Knowledge, TFO

Production: www.zimmertwins.ca
Companies: Zinc Roe Design inc.
Broadcaster: Teletoon

Production: www.llsomerset.com
Companies: TrinGbme inc.
Broadcasters: Télé-Québec, CHUM

The jury also selected Eco-Nova Productions (www.eco-nova.com) in
Halifax, NS as a Groundbreaker honorable mention for its work on
shipwreckcentral.com, broadcast on History Television.

"The last 10 years are representative of the coming of age of the new
media industry and Canada has played a significant part in driving this
blossoming industry forward, not only at home, but around the world,"
said Paul Hoffert, Chair of the Bell Broadcast and New Media Fund.
"The Bell Fund is proud to recognize 10 world-class projects that, over
the past decade, have helped to shape the face of new media in
Canada while also setting the stage for future innovation."

The Bell Fund is also investing in the future of Canada's new media
industry. In celebration of 10 years of new media excellence, the Bell
Fund has recognized "10 to Watch™ -- students and organizations who
are setting new standards on the global new media scene. The
following individuals were selected, following a competitive national
application process, as the recipients of internship positions to train on
convergent media projects.

Kendal Husband, WishboneX Creations Ltd. (Burnaby, BC);



Daisy Chia, Hop To It Productions (Toronto, ON);

Malcolm Oliver, The Nimble Company (Vancouver, BC);

Maayan Cohen, marblemedia interactive inc. (Toronto, ON);

Christina Monai, Reel Girls Media (Edmonton, AB);

David Stubbs, Stitch Media (Toronto, ON);

Anne Washeul, Turbulent Média inc. (Montréal, QC);

Landry Mussard, PVP Interactif inc. (Matane, QC);

Chantal Mathieu, Productions Nova Média inc. (Rouyn-Noranda, QC);

Ryan Mullins, Eyesteelfilm (Montréal, QC)
The Bell Fund has invested $50 million in the production of over 500
new media projects associated with television productions over the last
10 years. The Bell Fund is supported with $9 million in annual
contributions from Bell ExpressVu and investments generated by a $10
million endowment resulting from the BCE/CTV Benefits.
As of November 2006, it is estimated that 3,200 firms in Canada are
engaged in new media, generating approximately $5 billion annually.
Canadian producers are also being recognized as international new
media trailblazers, with Canadian projects taking top honors at a
number of top industry awards around the world, including this year's

International Interactive Emmy Awards held in Cannes.

http://evergeek.thestar.com/news/2830.aspx




SPOTLIGHT ON CANUCK SITES
By STEVE TILLEY, SUN MEDIA

Television and the Internet can make for strange, sometimes hostile
bedfellows. And being a groundbreaker in the realm of new media, the
netherworld between TV and the web, isn't easy. That's some tough terra firma,
for sure.

Which is why Bell Canada looked back at an entire decade's worth of
participants in the Bell Broadcast and New Media Fund program to find the Top
10 New Media Groundbreakers, singling out Canuck companies that have
made a name for themselves in crafting top-tier websites for TV shows. The list
of honourees will be announced today.

"The content creators in Canada have done an outstanding job and have built a
reputation as being the best in the world,” said Bell Fund chairman Paul
Hoffert, who has overseen the doling out of $50 million in grants to roughly 500
companies since the fund was established 10 years ago.

The fund helps support Canadian companies that create web content to
dovetail with Canuck television programs, with the stipulation that the websites
have to offer original material and not just rehash what people have already
seen on the tube.

The honourees, judged by an industry and media panel that included this
humble scribe, are the companies behind the websites for shows like TMN
and Movie Central's ReGenesis, CTV's Degrassi: The Next Generation and
Teletoon's Angela Anaconda. The full list is available at bellfund.ca.

"You could say that the Internet is almost a new kind of broadcasting," said
Hoffert. "It really indicates what more and more people, particularly young
people, are doing. They either watch television and have a web page open on
their computer, or they have a television page open within their computer. It's a
media mash-up.”

The Bell Fund administrators feel that new media content producers are up
against an industry that still doesn't quite get what they do. Hence, making a
living in the biz isn't easy, though it's getting better as more Canadian
companies are singled out for their work in this relatively new medium.

http:/www.edmontonsun.com/News/Canada/2007/10/03/454547
0-sun.html




Published on Tech Medis Repons (hftpcechmadiareports ca'rapars)

10 years and $50 million later, the Bell Fund is still going strong

By Kunt Eby — Groabes 10832007 - B:ddam

With 350 million invested in over 500 new media projects associaled with lelevision productions, it's impossible for (he Bell Broadcast and
Mew Meadia Fund o acknowledge every vanture jts had a hand in since its inception in October 1997, That's why for its 10th anniversary
the fund 1oday announced the selection of its Top 10 New Medle Groundbreakers from the pasi decade, nol ondy 1o taks shock of fhe impact
the Bell Fund has had in Canada, but aiso the impact those projects have had on the global industry.

"[Canada's] had such a huge impact on the indusiry bul typecally we dan't blow our horns and we thought we would kry to do that a litle ba,"
says Bell Fund executive director Andra Shefier, * think we are all predty much in mwe of whal we heve sccomplished here.”

With that in mind, a seven-member jury of experts and thought leaders from Canada and around the world chose Bell Fund projects inat se1
new standards and featured cutfing-edge (nnovation, After the fund nasowed the fleld to 25 finalsts that coincidentally encompassed all 10
years of s axistence and included projects originating from all regions of Canada, the jury picked the follawing 10 Groundbreakers:

Production Companies Broadcasier
mmm_m_fhl Decade Entertanment Inc. Tedetoon
http: e comamel se. comd [2] Taédafiction Produciions ing. Téld-Qudbes
|— it
hitpcitwww. deafplanet comy (3] marblemedia interaciive Inc. ™D
hitp:ftwww degrassl tu/ [4] Epitarne Pletures Inc., CTV
Snap Medla Inc.
hitp fhenww exiremis. bl [5) Macumba International Inc. Tébé-Ouéiac
it tvwnwy madenemil com! (6] Blusspange inc. CTV, TVS
Locomation Téléyislon inc.
hitto: e regenesistv. comi [T] Shaftesbury Flims TMN, Movie Central
Xanophila Media
httpfwenw. renegadepress. comy [8] Wéntd Flims Inc APTM, TVO, SCM, Access, Book TV,
OH Media Inc, Knowiadge, TFO
hittp:ihwearws Zimmeartwing. ca! [5] Zinc Roe Design inc. Teletoon
hitip: i, 1 1somersel.com/ [10] Trinéime ing, Thlé-Dudbes, CHUM

"When you look at each one of these projects you realize that Canadian new media producers have been really creativa and inngvative and
are at tha farafront of so many things we now take for granted,” says Shaffar. For sxample, the Angels Anaconda website from Decode
pioneened now commanplace user-generated contant eight of ning years ago. And Xenophile had to create the tarm “afiernale reality game’
\o describe the game it produced in collabaration with the ReGenesis felevision sedes because no such product previously eisted

Of course, rmany iniiatives never achieved the influential status of the 10 Groundbreaksrs, but that not avery single project fhad receved
Bell funding hes been successful is also somawnat of a frademark for the fund. Shaffer says limiling funding 1o safe-bat projects does litla
o foster innovation. "The eppartunity for expermentation has been there every single year, . Some things have worked and some havent,
but it was the risk-taking and the experimanting thaf's pretty exciting.*

Adaplability has also allowed the Bell Fund to haip keep Cansda at tne forefront of the new media Indusiry. Sheffer says the lund's boand
has @ "go-wih-tha-flow” attitude when it comes 1o expanding the lis! of projects available for funding as the industry evolves, be i b include
moblle, Interactive television, or whatever may come next, in esdition ko websies.,



e by I gk = -

Dne area the Bell Fund has evolved into recently is seeding the industry with talent through an internship program # launched in April [10]
The $50,000 natienal program was also part of the fund's 10th anniversary celabration, Bul will now be an annual indiative. And the 10
students who completed their intemships over the surmmer ane being recognized as 10 to Walch, The ndems, and the companies they wara
placed with, are: Kendal Husband, WishboneX Creations Ltd.; Daisy Chig, Hop To It Productions; Malcolm Cliver, The Nimbie
Company, Masyan Cohan, marblemadia interactive ing.; Christing Monai, Reel Girls Medla; David Stubbs, Stitch Media: Anne
Washoul, Turbulent Médla Inc.; Landry Mussard, PVP Interactif inc.. Chantal Mathieu, Productions Nova Média inc., and Ryan Mulling.
Eyesteaifilm.

Shaffar says the leedback from the program has been overwhelmingly positive, with many of the intems staying on &i the companies n paid
paositions. One such student is Maayan Cohen, who is remaining with marblemedia in a part-time capacity whils she compiletes her Fnal
year in Ryerson University's Radio and Television Ans program. Cohen moved fram Israel to Toronts to pursue @ new media degree that
included praclical sxparience, which she gol in spades at marblarmedia

“If's such an amazing company,” she says, "You can go and talk 1o the [the panners] and they are really accommadating ® The expariance
and contacts Cohen made from her inlemship also helpad ensure the final-year project she pitched at school was ane of the 20 selecied to
go ahead In her program. She says It takes audio stories and brings them fo §fe through visuals with a focus on crossing multiple platiorms
Tn inying 1o push the boundaries of creating content that is really mulil-platform,” she adds. Seunds like a future candidate for @ Bell Fund

prant

Links:

[1] hitpcitwww. angelas comd

[2] hitpihenww comamus a.co m/
[3] hetp:ihsnwew deafplanet comd
[4) http:fheneow. degrassi by

[5] Hitp fhwenw extremes. ful

[B] hitpAwany. madeinmtl com!
[7] hatpitwaaew, regenesisty com/
(8] hitpftenew. renegadeprass com/
[5] hip:heeow Zimme riwing. cal
[10] hitp.!fwanw, 1 Isomerset, com!



Montreal Gazette, Roberto Rocha, October 5, 2007




Hi there,

The Bell Fund got some great broadcast coverage over the weekend. In addition to the Get
Connected interview which aired on CKNW-AM in Vancouver, our announcement was also
featured on CTV as part of the Webmania segment which airs as part of the 6:00pm newscast.
The segment was picked up in the following markets:

Toronto
Ottawa
Saskatoon
Calgary
Regina
Sudbury

Please find a link to the CTV clip below, the Bell Fund piece occurs around 1min 40sec into the
clip:

http:/f'www.ctv.ca/servlet HTMLTemplate?tf=/ctv/mar/video/new_player.html&cf=ctv/mar/ctv.cf
g&hub=TorontoHomed&video_link_high=mms://ctvbroadcast.ctv.ca/video/2007/10/07/ctvvideolo
gger2 500kbps 2007 10 07 1191774371 wmv&video_link low=mms://ctvbroadcast.ctv.ca/vid
eo/2007/10/07/ctvvideologger2_218kbps_2007_10_07_1191772307.wmv&clip_start=00:00:05.0
3&clip_end=00:03:04.18&clip_caption=Webmania for October 06,

2007 &clip_id=ctvnews.20071007.00216000-00216521-

clipl &subhub=video&no_ads=&sortdate=200704 | 5&slug=webmania_07042 | &archive=CTVNe
WS

Cheers,

David

David Gollom

High Road Communications
Tel: 416-644-2267

Email: dgollom@highroad.com
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Industry catching up to Bell Fund

by: Laura Bracken

Ten years ago, when websites were little more than an afterthought for most TV producers, the Bell
Broadcast and New Media Fund was established to encourage digital media innovation and closer
collaboration between the television and digital industries.

Today, TV and digital producers are indeed working more closely, but fund chair Paul Hoffert says the
idea was not an easy sell in 1997.

"When we started the fund 10 years ago, the television industry and the new media industry were
absolutely two solitudes that had no connection at all,” he says. "It was a reasonable question as to
whether the idea of the Bell Fund was a good one, because the idea of tying new media production and
television production seemed a bit of a stretch at the time."

Today the top TV-related websites have matured from simple, text-heavy destinations providing
background and promotional information into complex interactive experiences, offering value-added
content, social spaces, access to episodes, and advanced 3D games.

"Many are now beginning to see the web in a way that the Bell Fund did 10 years ago, which is that the
web is part of the way you tell a story," Hoffert says.

With support from the Bell Fund, which is run by executive director Andra Sheffer, a venture such as
Regenesistv.com has been able to take this approach. The site for Shaftesbury Films' award-winning
biotech drama ReGenesis (airing on The Movie Network and Movie Central) has received multi-year Bell
Fund support since launching in 2004, and was selected as one of Canada's top 10 new media projects
by the fund as part of its 10th anniversary celebrations, announced Oct. 3.

Produced with Toronto-based Xenophile Media, the site is one of two Bell Fund-supported projects to win
an International Interactive Emmy Award in Cannes in April, the other being the Zimmer Twins site by
Zinc Roe Design.

Shane Kinnear, Shaftesbury VP sales and marketing, says support from the Bell Fund allowed
Regenesistv.com to be more innovative than other sites being developed at the time. Site developers
and series writers worked together to make the site more than just a promotional tool. For example,
elements of the script are created specifically to provide clues for playing the online game.

In fact, according to Kinnear, avid players of the online game have made ReGenesis one of the most
downloaded shows in the country.

"Our writers were thinking simultaneously about the show and the website,"” he says. "Without the fund,
the site would not have been possible, period. It allowed us to be innovative - to do things that hadn't
been done before."

The Bell Fund has grown from distributing $3 million to nearly $10 million annually. Bell ExpressVu
contributes more than $8 million annually, with the rest coming from investments from a $10-million
endowment from the BCE/CTV benefits. In 1997, it supported a handful of television websites. Today it
provides essential support for a wide range of digital media undertakings, including industry reports and
research, apprenticeship programs and events such as nextMEDIA's CyberPitch competition.
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The importance of the Bell Fund is stressed this year with the major broadcasters slashing digital media
spending. With key digi-execs at CHUM, CTV, Alliance Atlantis Communications, Corus Entertainment and
CanWest gone and initiatives such as AAC's BlogTV shutdown, private and public support for the
continued development of Canada's digital industries may play an even more pivotal role in keeping
Canada’'s industry on the international radar.

While Hoffert sees the cutbacks as a temporary trend, he also cautions that moving too far away from
the digital industry right now may leave Canadian companies out in the cold.

"The cuts are happening because there's a money squeeze on. But those who don't participate won't
participate,” he says.

According to Hoffert, digital media has not only secured itself at the center of the entertainment
industry's future, but in Canada the industry is on the cusp of developing viable business models.

"The digital industry is just starting to get economical now," he says.

www.bellfund.ca
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Bell Fund's top 10 digital media groundbreakers

by: Staff

As part of its 10th anniversary, the Bell Broadcast and New Media Fund is recognizing Canada's top
digital media projects. Ten winners were selected by an international jury for having made significant
contributions to advancing the country's industry over the past decade. They are:

< www.angelaa.com - Decode Entertainment (Teletoon)

< www.cornemuse.com - Téléfiction Productions (Télé-Québec)

< www.deafplanet.com - marblemedia interactive (TVO)

< www.degrassi.tv - Epitome Pictures, Snap Media (CTV)

= www.extremis.tv - Macumba International (Télé-Québec)

< www.madeinmtl.com - Bluesponge, Locomotion Télévision (CTV, TV5)

= www.regenesistv.com - Shaftesbury Films, Xenophile Media (TMN, Movie Central)
< www.renegadepress.com - Vérité Films, OH Media (APTN, TVO, SCN, Access, Book TV, Knowledge,
TFO)

< www.zimmertwins.ca - Zinc Roe Design (Teletoon)

= www.llsomerset.com - Trinbme (Télé-Québec, CHUM)

© 1986-2007 Brunico Communications Ltd.
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Meet the ones to watch

by: Staff

In addition to naming the 10 most influential TV-related websites, the Bell Fund has also chosen top
digital media up-and-comers as its Ten to Watch.

Toronto's Daisy Chia, one of these young talents, studied animation at Vancouver's Emily Carr Institute
of Art + Design, but gravitated towards digital media after a summer job at Toronto television and new
media company Hop To It Productions.

After graduating from Emily Carr in spring 2007, Chia joined Hop To It for a summer internship that was
supported by the Bell Fund's apprenticeship program. As a paid intern, Chia says she was exposed to
many facets of the company's digital media and television projects.

Chia continues to work at Hop To It on a contract basis, and recently completed work on a Bell Fund
proposal for Pop It, a kids dance show and website in development with TVO.

Following are this year's Ten to Watch:

 Kendal Husband - WishboneX Creations (Burnaby, BC)

e Daisy Chia - Hop To It Productions (Toronto, ON)

= Malcolm Oliver - The Nimble Company (Vancouver, BC)

e Maayan Cohen - marblemedia interactive (Toronto, ON)

« Christina Monai - Reel Girls Media (Edmonton, AB)

= David Stubbs - Stitch Media (Toronto, ON)

e Anne Washeul - Turbulent Média (Montréal, QC)

e Landry Mussard - PVP Interactif (Matane, QC)

= Chantal Mathieu - Productions Nova Média (Rouyn-Noranda, QC)

< Ryan Mullins - Eyesteelfilm (Montréal, QC)
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Le Fonds Bell...

(suite de la page I)

Le jury, composé de 7 personnes, regroupait des experts
canadiens et internationaux issus du monde des nouveaux mé-
dias, de la radiodiffusion, de la culture en ligne et du divertisse-
ment numérique. Il s’agit de :

* Frank Boyd, fondateur, Unexpected Media,
www.unexpectedmedia.com, RU

* Ron Burnett, président, Emily Carr Institute of Art and
Design, www.eciad.ca.

* Scott Colborne, Globe and Mail, www.globeandmail.ca.

» Hervé Fischer, professeur agrégé, UQAM, directeur
fondateur de I'Observatoire international du numérique,
www.hervefischer.net.

» Domenic Friguglietti, directeur, International Projects, ABC
International Division, http://abc.net.au, Australie.

» Gary Smith, président, Bell ExpressVu, www.bell.ca/tv.

« Steve Tilley, SunMedia, www.canoe.ca.

«Les 10 derniéres années sont trés représentatives de I'évo-
lution du secteur des nouveaux médias et le Canada a joué un
rble important dans le développement de ce secteur en plein
essor, non seulement au pays, mais dans le monde entier», a
déclaré Paul Hoffert, président du Fonds de la radiodiffu-
sion et des nouveaux médias de Bell. «Le Fonds Bell est fier
de récompenser 10 projets de portée internationale, lesquels
ont contribué a fagonner le paysage des nouveaux médias au
Canada au cours des derniéres années tout en établissant des
bases solides stimulant I'innovation.»

Chef de file en production télévisuelle et en long
métrage, notre compagnie est a recherche d’un(e)

coordonnateur (trice) au financement

La personne recherchée est bilingue (francais,
anglais) et posséde de I’expérience dans I’industrie
canadienne du cinéma et de la télévision. Cette
personne doit également étre autonome, capable
d’initiative et a le souci du détail. Le(a) candidat(e)
idéal(e) doit avoir de ’expérience dans la
préparation des dépots auprés des institutions, des
demandes de crédits d’impot et le suivi nécessaire
jusqu’a la certification des productions.

S’il vous Plalt, faltes pal venir votre Culllcululll vitae a
rh@CIlluscom.Ca

CTVM - info
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Le Fonds Bell
investit également dans I’avenir

Pour souligner 10 années d’excellence dans les nouveaux
médias, le Fonds Bell a désigné «10 talents a surveiller» - des
étudiants et des entreprises qui établissent de nouvelles nor-
mes sur la scéne internationale des nouveaux médias.

Les personnes suivantes ont été sélectionnées dans le cadre
d’'un concours national et se sont mérité un poste de stagiaire
qui leur permettra d’obtenir une formation en développement de
projets dans les médias convergents.

» Kendal Husband, WishboneX Creations Ltd. (Burnaby, CB)

« Daisy Chia, Hop To It Productions (Toronto, ON)

* Malcolm Oliver, The Nimble Company (Vancouver, CB)

» Maayan Cohen, marblemedia interactive inc. (Toronto, ON)

* Christina Monai, Reel Girls Media (Edmonton, AB)

« David Stubbs, Stitch Media (Toronto, ON)

* Anne Washeul, Turbulent Média inc. (Montréal, QC)

» Landry Mussard, PVP Interactif inc. (Matane, QC)

» Chantal Mathieu, Productions Nova Média inc. (Rouyn-
Noranda, QC)

* Ryan Mullins, Eyesteelfilm (Montréal, QC)

50 millions $ dans la production
de plus de 500 projets

Lors de sa création, le Fonds Bell s’est engagé a propulser
les productions numériques canadiennes dans la sphere inter-
nationale des nouveaux médias. Il a investi 50 millions $ dans la
production de plus de 500 projets liés aux productions télévi-
suelles. Le Fonds Bell regoit 9 millions $ par année de Bell
ExpressVu ainsi qu’un don de 10 millions $ provenant des béné-
fices tangibles de BCE/CTV. Cette aide financiere a favorisé
I'essor du secteur canadien des nouveaux médias, qui a réussi
a s’'imposer comme un chef de fil international des nouveaux
médias convergents. On estime qu’en novembre 2006, 3 200
entreprises canadiennes travaillaient dans le secteur des nou-
veaux médias, générant environ 5 milliards $ par année.

Les producteurs canadiens sont aussi reconnus comme des
pionniers internationaux des nouveaux médias, leurs projets
ayant remporté cette année les plus grands honneurs dans dif-
férents festivals dont celui des International Interactive Emmy
Awards de Cannes.

Le Fonds Bell

Le Fonds Bell accorde des subventions aux producteurs ca-
nadiens indépendants qui développent et produisent des conte-
nus télévisuels exceptionnels liés a des contenus interactifs no-
vateurs destinés aux systémes numériques. Ces projets de
nouveaux médias représentent les développements technologi-
ques de pointe et aident les producteurs d’émissions télévisuel-
les et les diffuseurs a découvrir la valeur ajoutée d’'un contenu
congu pour une diffusion multiplateforme.

Le Fonds Bell est une corporation sans but lucratif, dirigée
par un conseil d’administration indépendant dont les membres
représentent différents secteurs de l'industrie de la télévision et
des nouveaux médias. Le Fonds est administré par le Fonds
indépendant de production. %

Téléphone: (1) 514-495-3033 - cinetv@videotron.ca - Fax: (1) 514-495-9151
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On Oct. 3 the Bell Broadcast and New Media Fund
announced a list of "Top 10 New Media
Groundbreakers'™ honouring ten projects that have
made significant contributions to Canada's new media
industry in the last decade, specifically in the area of
television broadcasting.

The Bell Fund is a non-profit organization that invests annually in new
media companies and funds 10 internship positions. The organization’s
acknowledgement of Canada's rich new media past is the perfect
occasion to take a closer look at ten of its brightest and best
companies and their crowning achievements as part of our celebration
of Canadian innovation.

Read on to learn about each company and the project that made it
onto the Bell Fund's Top 10.

Zimmer Twins (Teletoon)

Kids can make their own mini-movies by selecting backgrounds,
characters and animation clips and adding their own dialogue. The
best movies are actually aired. The website won an Interactive Emmy
in 2007, Best Cross Platform Project; Winner - Web standards Award
2005, Best Website at the 2007 Alliance for Children and Television
Awards, and an "Outstanding™ Award in the 2007 Interactive Design
Awards.



About the company: Zinc Roe (Toronto) specializes in creating online
content (including websites, communities and casual games) for kids
and youth. Besides Zimmer Twins, their portfolio includes TPL
KidsSpace, the kids section of the Toronto Public Library.

Degrassi (CTV)

The web portal to one of Canada's most beloved television shows is
also one of Canada’'s largest online TV communities, featuring message
boards, video and photo galleries, podcasts and music, episode guides,
an online shop, and "locker pages" for registered users to personalize
and interact with others. It was winner of the 2003 Gemini for Most
Popular Website and Best Interactive Award in 2003 and 2002.

About the company: Snap! Media (Toronto) recently merged with
QuickPlay Media and earned a 2005 Canadian New Media Award for
Most Promising New Company. They have developed content for MTV,
ESPM, CHUM Television, the CBC and others.

eXtremis (Tele-Quebec, TV5)

An online extension of Macumba International, a company specializing
in documentaries and human rights. The edgy site, offered in both
English and French, links to eight documentaries that each examine a
serious issue affecting the world - titles include "Lost Childhood,"
"Ravaged Planet” and "Disposable People.” The site also features a
blog edited by Jean-Pierre Cloutier and is considered to be one of the
Top 10 in the Quebec blogosphere. The site was winner of the Prix
Gemeaux for Best Web Site linked to a telecast in 2003.

About the company: Macumba International (Montreal) is a world-class
documentary production companywhose films focus on the human
condition and the denouncement of injustices.

Deaf Planet (TVO)

Deaf Planet features a number of firsts: it's the first TV show and
website in American Sign Language (ASL), the first integration of
American Sign Language into online video, and the first rich media
science learning resource targeted towards deaf students. Children can
learn about science topics including gravity, the Earth's crust and
pollen through close-captioned videos and demonstrations and can
play science-based web games. The site won a World Summit Award
and was nominated for Best Interactive and Most Popular Website
Gemini Awards.

About the company: Marble Media (Toronto) creates content across



television, web and mobile platforms. Other projects include a series of
short films for mobile phone called The Art of Seduction, and the
"domestic opera" Burnt Toast.

ReGenesis (TMN/Movie Central)

Launched in Oct. 2004, ReGenesis was one of the first "extended
reality” or "alternate reality” games created to run parallel to the
Canadian television series of the same name where clues from the TV
show could be used to advance in the game, where the goal for
players was to stop a bioterrorist attack. Awards include a 2007
Interactive Emmy 2007, Best Cross Platform Project - Gemini Awards
2006 and Best Interactive - Banff Television Festival 2006.

About the company: Xenophile Media (Toronto) have established an
international reputation as experts in Alternate Reality Games (ARGS),
and have also produced TV shows and documentaries. Besides
ReGenesis, they produced Fallen, Anxietyville and Late Fragment.

Angela Anacoda (Teletoon)

At the online home of Teletoon's Angela Anaconda, kids can read
Angela's diary, play interactive games, download wallpapers and go
"behind the scenes” to take a virtual tour of the Angela Anaconda
production studio, or watch a "making of" feature. The website was the
2001 winner of Most Innovative website at the 16th annual Gemini
Awards.

About the company: Decode (Toronto) has produced or co-produced
more than 30 series since achieving fame in 1999 with its
breakthrough, Angela Anaconda. In 2006, Decode merged with The
Halifax Film Company to create DHX Media Inc.

Renegadepress.com (APTN, TVO, SCN, Access, Book TV, Knowledge,
TFO)

A fictional online e-zine that converges with the plot of the television
show of the same name, sharing content back and forth, and allowing
users to interact with characters on the show, download videos and
wallpapers, and generate their own content. The web site also
provides a successful "help line" to aboriginal youth community with
forums to discuss topics including School, Relationships and Health.
The website was nominated for Best Interactive Project - Gemini
Awards 2005, Alliance for Children & Television Awards of Excellence
2005, and Best Website Associated with a Children’'s Program.

About the company: V??rit?? Films (Regina) was established in 1994



and has become an internationally recognized producer of television
and online content, most notably the Saskatchewan-based TV series
Corner Gas. Mind's Eye Entertainment (Regina) is a 30-year veteran of
the new media industry.

Cornemuse (Tele-Quebec)

The series, targeted towards 3 to 5 year olds, is in its ninth year of
production and has won dozens of awards. The website, available in
English and French, offers 200 activities and games for children
including an interactive TV application where children can
communicate with Cornemuse by clicking YES or NO to questions as
she asks them. The site also features extensive multimedia
integration, serving as a hub for DVDs, activity books and toys. By
purchasing Cornemuse DVDs, children get a key that unlocks exclusive
content on the website. The site was a finalist at the 2003 Boomerang
Awards (Internet version of radio-TV media).

About the company: Telefiction Productions Inc. (Montreal) was
founded in 1987. The company has produced numerous award-winning
television series including Bombardier and Alys Robi, and also has a
film division which has produced 28 films to date.

Made in MTL (CTC, TV5)

This immersive, interactive travel website lets users explore every
nook and cranny of Montreal through an amazing library of multimedia
content, which includes 15,000 photos, 50 hours of video, 40 audio
capsules, 25 short films and 400 documents. Users can plan an
itinerary based on constructing sentences beginning with "l want..."
and selecting options from a pull-down menu - for example, "l want to
eat a brunch,” or "I want to dance all night.” Other features include
interactive maps, weather forecasts, museum and gallery listings and
prices, and public transit information. Awards include the Mobius
International Award for interactive scriptwriting; the Award for
Excellence (arts and culture of modern life) at the Canadian New Media
Awards, 2005; and the ART Award and Best of Show Award at the
South by Southwest Interactive Festival, Austin Texas, 2005.

About the company: BlueSponge Inc. (Montreal) was founded in 2000
as a content producer of rich online media. Their clients have included
Bell Canada, Bombardier and the Cancer Research Society.

11 Somerset (Tele-Quebec, Chum)
An innovate bilingual Flash-based website that draws players into
many of the same locations that the 11 Somerset television series was



filmed by way of an immersive online game and viral marketing
campaign. Thousands of "secret agent™ cards were mailed to target
audience members, who were instructed to visit the site and
participate in 13 challenges (one each week) in order to be able to join
the Society of Enigmas. The site attracted an average of 1,583 visitors
per day. Players can also consult an interactive encyclopaedia to learn
about scientific terms, and choose different characters from the series
to see how they would react in certain circumstances. The site was
winner of the Special Macromedia Flash Canada Prize - Boomerang
Awards 2004, and the Best Web Site Award - Prix Gemeaux, 2005.

About the company: Trindbme Inc. (Montreal) is an Internet and
television production company. Highlights include A Touch of Pinard,
Gable on the Street, Lifeline and Police Work.

Shipwreck Central (History, National Geographic)

The website not only supports the television series, but serves as a
rich media hub and online community for information about
shipwrecks, featuring discussion boards, videos, a "dive blog" and
various interactive maps and educational materials. The site was
nominated in "Excellence in Cross Platform” category of the 2005
Canadian New Media Awards.

About the company: Eco Nova (Halifax) is a collective of media
specialists that was incorporated in 1994. The company is the largest
documentary producer in Atlantic Canada with more than 54 hours of
television produced to date.

http://www.pcworld.ca/news/column/ebf4a67c0a01040800b9811
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Insiding

LE FONDS BELL CELEBRE SES 10 ANS

Apologie d'une réelle
BOUGIE D'ALLUMAGE

DEPUIS UNE DECENNIE, LE FONDS DE LA RADIODRFFU-
SI0N ET DES NOUVEAUX MEDIAS DE BELL A SUPPORTE
LA CREATION DE FLUS DE 500 PROJETS INTERACTIFS
ASSOCIES A DES EMISSIONS DE TELEVISION. L& DIREC
TRICE GENERALE, ANDREA SHEFFER, ET LA DIRECTRICE
GENERALE ADJOINTE, CLAIRE DION, AFFIRMENT QUL
A LITTERALEMENT CREE L'INDUSTRIE DES CONTENUS
(ONVERGENTS OU CROISES. COUP D'GIL SUR UN ORGA-
WISME DYRAMIQUE AYANT GRANDEMENT CONTRIBUE AU
DEVELOPPEMENT DE LEXPERTISE ET AU RAYOMMEMENT
IKTERNATIONAL DES PRODUCTIONS CAMADIERNES.

Cimporiznce du Fonos de |3 radiodiltf usion o1 des
nouwedus médias de Bell ne fait plus aucun doute
gans le conteste actuel La fragmentation des
publicsincite les membres de industrie @ dechiner
purs contenus sur plusipurs plareformes de diffu-

gion. = Cela leur permet d°agic sur 13 réfention de
l'auditoire et de proposerwne offre diversifide aux
annoncewrs, expligue Claire Dion, qui parle aunom
de 'equipe de directian, Flusieers cOmpagnies gl
pOUSSE 3 cours des 10 dernigres années, enire
aufres grace  V'existence du Fonds Bell, =

Le budgel de "arganisme, gui est passé de 12
millions % powr deus ans et demi lors de 5a créa-
fian 4 9 millioas % pour une seule année en 2007,
femgigne de I"expansion duSBCIeur, Altolal, pilus
de 53 millions 5 ont &t8 investis dans [ dévelop-
pement (9% projets), |2 production (350 projers)
1 la farmation professionnelle (75 projets). =in-
sechia, le jeus=, de Piscom Technologies, attaché
3 I3 série wlpsectia=, of «ThiEdire & Iécrans de
=|n Exiremis Imagess, ass0cid u long melrage
=h=, figurent parmi les premiéres productions a
avair bEndficld dusoutien finangier du Foands Bell
Plus récemment Ies projets =Mission Arctique= et

apliccian Antarcligues, J8En0i®s aus dacumenial
reg realises dans e fadre des voyages du Sedna
IV, et-=Toupie &t Binous, jumelé & F'émisson pou
#nlants du meme nom, anl hracasee des rpdgedd

&n tenmes g J.'"lllir.ZIEL:IZ" &l Ge popularite

FUTUR IMMEDIAT
Evoluant au semn d'un secteur gui subn 4'im-

portantes iransformations, les producieurs ef

[Rlédiffuseurs saml confrontéy & de multiples
defts. Les guestions des drans d'auieur, du b
nancement €l des nogvelies prafigues de pro-
duction, de diffusion et de distribution sont p

gie jamais 3 Vordre de our =03 va prendre ge
la formation puisguon COMMENCE & MaNGUer o8
matn-d'oeuvre, insiste Claire Dion. 11 faut aussi
penser au developpement des technalogees sans
fil, & Ia distributbon internationale des produis

du Contenuy canacien, LES Intervenants deve








